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Christian Boltanski's'No Mans LandΨ was made of 30 tons of discarded clothing. Britain alone is expected to 
send 235m items of clothing to landfill this spring.

Photo by Stan Honda AFP Getty Images. Zara and H&M back in-store recycling to tackle throwaway culture
The Guardian, UK, 26 May 2017



This is NOT the real problem !
It is a symptom of an unsustainable economic system.

We need to look upstreamé



óédesigning that is devoid of a 
lucid critical consciousness (both 
ecological and social) éwill 
alwayséevade contingent reality ô.

Tomás Maldonado

UfGUlm building, 1956. Photo by  Wolfgang Siol.
The Ulm design school, 1945-1968

TomásMaldonado, 1955

Maldonado, T. (1972) Design, Nature and 
Revolution. Toward a Critical Ecology, p50, 
NY: Harper & Row, translated from Italian by 
Mario Domandi. 
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(Re-)Distribution of the sensible



ΨΧŀŜǎǘƘŜǘƛŎǎ ǊŜŦŜǊǎ ǘƻ ǘƘŜ 
distribution of the sensible that 
determines a mode of 
articulation between forms of 
action, production, perception 
ŀƴŘ ǘƘƻǳƎƘǘΦΩ

Jacques Ranciere
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This means we have to directly 
confront the underlying paradigm 
of our time ςthe global economy, 
the fixation on annual GDP growth 
and technological determinism!

Alastair Fuad-Luke



the eco-design handbook, 2002

Åcelebrating the  eco(r)evolution

Åartefacts for the well-being of people & 
planet

Å525 products

Å175 materials

Å125 eco-design strategies

Designing for an Eco-economy, 15 years ago!

Fuad-Luke, A. 2002. The eco-design handbook. London: Thames & Hudson.



Designing for an Eco-economy, 15 years ago!

Fuad-Luke, A. 2002. The eco-design handbook. London: Thames & Hudson.



A promise for bio-manufacturing...



Shah, Hetanand NicMarks (2004) A well-being manifesto for a flourishing society, New Economics Foundation report, 
London, UK

GDP growth has not delivered an increase in life satisfaction in the UK



Scoping transitional and alternative fashion economies



Neo-liberal, transitional & alternative economies

Source: Hirsher, Anja-Lisa & Alastair Fuad-Luke (2013) Open Participatory Designing for an Alternative Fashion Economy, pp174-
197, in K. Niinimäki (ed.) Sustainable Fashion: New Approaches , Helsinki: Aalto ARTS Books.



Transitional economies Alternative 

exchange 

economies
Environmental Conceptual

Bio-economy

Circular economy

Eco-economy

Green economy

Clean-tech economy

Renewable energy  

economy

Co-making economy

Distributed economy

Emerging economy

Local economy

New craft economy

Post-consumer 

economy

Post-industrial 

economy

Sharing economy

Sustainable economy

Gift economy

Grey [Informal] 

economy

Money-free economy

Open Source 

economy

Time-based economy

Source: Hirscher, Mazzarella and FuadLuke, in press.



Participation & Open design: Mode Uncut & Pop-up Shop









Participation & Open design: an Alternative Fashion Economy

Source: Hirsher, Anja-Lisa & Alastair Fuad-Luke (2014) Open Participatory Designing for an Alternative Fashion Economy, pp174-197, in K. 
Niinimäki (ed.) Sustainable Fashion: New Approaches, Helsinki: Aalto ARTS Books.

exploring the roles of new actors and new 
exchanges between existing actors...



Research x design x social actions as Participatory 
Action Research, PAR



Forms of practices and actions to change everyday possibilities

CONTEXT

Researchςexploring context through qualitative & 
quantitative approaches driven by open inquiry 
and/or precise questioning, analysis and synthesis.

Designςexploring context through participatory 
processes, prototypes & artifacts driven by open 
inquiry and/or precise design briefs to intervene or 
change a situation, or propose a solution to a 
problem.

SocialςŜȄǇƭƻǊƛƴƎ ŎƻƴǘŜȄǘ ǘƘǊƻǳƎƘ ΨŎƻƳǇƭŜƳŜƴǘŀǊȅ 
ǊŜƭŀǘƛƻƴŀƭ ŘŜǎƛƎƴŜǊǎΩ όCǳŀŘ-Luke, 2014) ςdesign 
professionals, other professionals, pro-amsand 
citizens ςto co-design, co-produce and co-consume.



Makerspaces combine manufacturing equipment, community, and 
education for the purposes of enabling community members to design, 
prototype and create manufactured works that wouldnôt be possible to 
create with the resources available to individuals working alone. 

Makerspaces are present in diverse communities including universities, 
schools, librariesé.

the rise of ómakerspacesô

Source: Makerspace, http://spaces.makerspace.com/ and image source http:// westada.org/Page/20874

http://spaces.makerspace.com/
http://westada.org/Page/20874


WeMake, Milano

generative digital & analogue making, FabLabs& makerspaces

WeMakewas founded and is managed by Zoe Romano, a member of Mode Uncut



Who is involved in designing to address contingent realities?

Professional Others (Professionals, Source
Designers Civil servants, citizens)

Expert design(ers) Diffuse design(ers) Manzini, 2015

Authorised designers Non-authorised designers Fuad-Luke,  2015

Complementary relational designers Fuad-Luke, 2014

Designers Non-designers DiSalvo, 2012

Designers Non-(intentional) designers Fuad-Luke,  2009

Professional designers Amateur designers Leadbeater, 2009

Transformation design(ers) Burns et al, 2006



Scoping 
co-design 
workshop
28 Nov 2016

Makerspace 
& popup 
shop
12-17 Dec 
2017

Generative
Value 
Proposition
workshop
24 Feb 2017

Reflective
Value 
Proposition
workshop
20 Jan 2017 ?

Exploring local creativity and production through making



Scoping
co-design 
workshop
28 Nov 2016



Make Yourselfé by making with others

Makerspace 
& popup 
shop
12-17 Dec 
2017



Make Yourselfé your own design



Make Yourselfé a bag



Make Yourselfé unique designs



Make Yourselfé exhibition



Make Yourselféa local story



Generating hybrid design concepts, values and potential 
enterprise models

The Value Proposition (VP) tool



Original version of the Value Proposition diagram by Kathleen 
Pekkola, Anja-Lisa Hirscher & Alastair Fuad-Luke, 2013. Open 
Source Creation. Making Open Design A Business Reality. A 
Mini-Handbook. Printed for the Masters Introduction module, 
Aalto ARTS, September 2013. This version by Hirscher & Fuad-
Luke, 19 January 2017.

Who or what 
are the mutual 
beneficiaries?

The Value Proposition (VP) tool



Make Yourselfé warm!



The Value Proposition (VP) tool


